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Content creation can be one of the toughest areas for a business owner tc
handle. Knowing what to post and coming up with ideas is not easy. For some
business owners it can be one of their biggest struggles. Content creation is also time
consuming to put out onto the social networks, so much so that many businesses just
give up instead of trying. This guide is created to simplify the process of content
creation....I want tc make it easy for you to figure out use:z ble ideas.

One thing that simplifies content creation is mixing up content into different
types. As you saw on the cover info graph image, 1 broke down social media content
into six different areas: Images, Text, Other People’s Content, Videos,
Website/Blog, and Podcasts. These are the 6 Core Areas we ¢ re going to focus on
throughout this guide.

1- IMAGES

Images are the cornerstone Of social media today. Why do you think social
networks like Integr: and Pinterest have become so popular? They are all about
Images. people surfing the web today are overloaded with so much information, that
they are in a hurry to get through it all. So, what’s the quickest way to & bsorb
information? Itis through the use of images. If you implement your imagery right, it
Ccan make or break your business.

One thing to remember when choosing your images is to know for which soci |
network you are choosinc them. For instance, Pinterestimages might be different from
what you post on Facebook.

Funny Images

Funny or humorous images are used quite often in social media. The key goal
when using these images is to always remember your audience. Just a random funny
image without a point is worthless. Such images might get you some viral sharing, but
in the end, you could lose your
audience if you just do funny images
randomly, and do them too often.

So how shoulc you use funny
images? Let's use this example: 7he
Funny Egg. It grabs your attention,
doesn'tit? Well, if you are a
restaurant, it might be funny to
make a joke about the eggs. Or
maybe you can relate it to your
audience through a story. Do you
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have a story of something that happened in your business that can be paralleled with
the one, poor broken egg? I could relate to the one business owner that didn't
implement social media into their marketing and this is what he ppened to his business.
That’s obviously just an example, but the point is, if you use an image have something

relative to your business to stanc behind it.

Yes, cat images are very popular on the web.
They can be funny and I'm not against using them. You
just have tc use them wisely. The example above is
funny, yet ¢ bit obnoxious. It is an example of what is
out there, but should probably not be used for a
business, in my opinion, as the point of the image is not
really relatable to most businesses.

Funny images work well on Facebook, Pinterest
and Instagram too. The key to remember is tc not just
post a bunch of funny images on your Facebook page,
with no rhyme or reason behind it. If you are a dentist
and post egg pictures like the above constantly, people
will not look tc your page as an authority, they may
actually not find your page has any value, so they may
even unlike it. So use the funny images wisely.

Eye-Catching Images

Officerithatfis

Below is an eye-catching image from Pinterest. It is unique and makes you look
at it a couple times. Images like this can work well. They need to be very unique to be
eye-catching. The one below is sc interesting, that it makes you ask yourself, “Is this
real?” It also is cool enough to make you want tc share it too. That’s the goz I: is to

get your content shared.

Office Reception from G+
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